
 

UNIVERSITY OF SAHIWAL 

Course Specification File* 
*Extend the space where required 

A. Course Identification and General Information 

Faculty: Economics and Management Sciences Department: Business Administration 

Degree Program: MS(BA) Course Name: Qualitative Data Analysis 

Course Code: Course Category: Advanced 

Credit Value: 3 Course Level/Semester: Level 7 /Semester 2 

Nature of Course (Theory/Lab): Theory and Lab Course Specific Requirement (If any): No 

Contact Hour: 45 Additional Information (If any): 

B. Faculty Member Information  

Name of Faculty Member: Dr. Shaheera Amin Designation: Assistant Professor 

Contact Details: 

shaheeraamin@uosahiwal.edu.pk 

Email: shaheeraamin@uosahiwal.edu.pk 

Office No: Office Visiting Hour: any time except class time 

Course Level/Semester: 6th  Additional Information (If any): 

 

C. Course Description and Objectives 

1. describe various styles of interpretation of qualitative data 

2. articulate the relative appropriateness of different analysis approaches for a particular 

qualitative study 

3. apply one or more analytic approaches to data they have collected and write an analysis 

paper 

4. describe special issues in ethics for qualitative research 

5. manage qualitative data files effectively to ensure ease of use and participant confidentiality 

use the basic and intermediate functions of a computer software program for coding of 

textual data 

D. Course Learning Outcomes  

By the end of the course, the students will:  

 Have acquired practical skills in qualitative data analysis and know how to present their 

findings in an appropriate manner, in writing as well as orally;  

 Understand the nature and limitations of thematic and discourse analysis, and be able to 

navigate through the methodological literature with some degree of autonomy;  
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 Be able to critically assess qualitative research work done by others. 

E. Course Contents / Topics to be Covered.  

 Define key concepts, qualitative theories.  

 Articulate major research gaps in qualitative research in specific Marketing, Economic, and 

Psychology areas, which have relevance to business management  

 Demonstrate how knowledge of qualitative research can be analyzed 

 Different analysis techniques for qualitative research 

F. Course Schedule / Weekly Course Outline  

Topic Description Week 

Introduction to the course   

 Introduction to the course - practicalities  

 The logic of qualitative research 

 Introduction to qualitative data analysis 

 Natural vs. generated data 

01 

Qualitative Research Process 

 Conceptual Framework 

 The Value (and Pitfalls) of Research Paradigms 

 Experiential Knowledge 

 Prior Theory and Research 

 The Uses of Existing Theory 

 Concept Maps 

 Other Uses of Existing Research 

 Pilot and Exploratory Studies 

02 

Ethical issues may arise during qualitative data analysis 

 Common data analysis strategies used in qualitative research? 

 Specific data analysis procedures  

 CAQDAS Software 

 

03 

Types of Qualitative Analysis 

 Discourse analysis 

 Content Analysis 

 Thematic Analysis 

 Transcribing audiotapes 

 Conversation analysis 

 

04 

Thematic analysis  

  Qualitative data analysis and the role of theory 

  Data analysis and research design 

  Mixed-methods research 

  Understanding the logic of classification: thematic analysis  

05 
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Thematic analysis (2)  

 Qualitative research in mixed-methods designs  

 Thematic analysis (2)  

 First and second-cycle coding  Coding and theory 

06 

Thematic analysis (3)  

 Within-case analysis 

  Software assisted analysis (CAQDAS)  

 Inductive and deductive coding logics  

 Writing up qualitative research 

07 

Mid Term exams 08 

Discourse analysis (1)  

 Understanding the logic of interpretation: discourse analysis (1)  

 Discourses as structures  

 Discourse, language and linguistics 

09 

Discourse analysis (2)  

 Discourses as strategic sites 

 Constructing realities through discourse 

 Practice 

10 

Discourse analysis (3) 

  Discourses as frames  

 The discursive construction of subject positions 

 Practice 

11 

Analyzing the documents 

 Comparative keyword analysis (CKA) 

 Organizational documents 

 What are focus groups? 

 Analyzing focus group data in social science 

 Form or substance? 

 

12 

Quality criteria  

 Validity, reliability and generalisability in qualitative research  

 Epistemological issues 

  Oral presentations (1) 
 

13 

Analytical Tools 

 Use of Nvivo Software  

 Hands on practice/ lab session 

 Thematic analysis 

 Transcription Procedure 

 Categorization of codes 

 Tag clouds 

 

Download NVivo latest version Software  

14 
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https://www.qsrinternational.com/nvivo-qualitative-data-analysis-

software/support-services/nvivo-downloads 

Writing about Analysis 

 Writing Qualitative Study 

 Writing strategies associated with crafting a qualitative study 

 Case Study 
 

15 

Final Term Exams 16 

G. Schedule of Assignments/ Quiz / Academic/Research Activity  

Sr. No 
Description of 

Activity 

Nature of 

Activity 
Week 

Expected 

Outcomes 

1 
Individual 

Presentations 

Learning and 

Understanding the 

content 

04th  to onward  
Understanding of 

subject matter 

2 

Work on current 

issues of the Business 

Management 

Research/ Temp 

Report 
11th  

Practical insight 

about subject 

 

H. Course Components (Total contact hours and credits per semester) 

 

 
Lecture Tutorial 

Laboratory/ 

Studio 
Practical Other Total 

Contact Hours 45 - - - - 45 

Credit  3 - - - - 3 
 

 

I. Teaching-Learning Strategies  

 

1. Classroom based interactive session by using white board, projector, supporting 

material 

2. Class discussion 

3. individual assignment 

4. practical work in computer lab on software 

 

 

 

J. Learning Resources / Recommended Books / Research Papers /Web-Links / Software  

https://www.qsrinternational.com/nvivo-qualitative-data-analysis-software/support-services/nvivo-downloads
https://www.qsrinternational.com/nvivo-qualitative-data-analysis-software/support-services/nvivo-downloads
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 Hennink, M., Hutter, I., & Bailey, A. (2020). Qualitative research methods. Sage. 

 Taylor, S. J., Bogdan, R., & DeVault, M. (2015). Introduction to qualitative research 

methods: A guidebook and resource. John Wiley & Sons. 

 Ritchie, Jane, Lewis, Jane and Elam, Gilian (2003). "Designing and Selection Samples", in 

Ritchie, Jane and Lewis, Jane (eds), Qualitative Research Practice. London: Sage, ch. 4. 

 

 
 

K. Facilities Required (If any) 

 Computer lab for articles reading and preparing the assignment 

 For practicing the software for analysis 
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